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the Internet

Watching the Intemet: the
Future of TV? Author:
José M. Alvarez-
Monzoncills
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Post-web: the Confinuous
Geography of Digital Madia
Author: Herlander Elias

THE CHANGING MEDIA
BUSINESS ENVIRONMENT

The Changing Media
Business Environment
Author(s): Mercedes
Medina & Paulo Fausting
{org.)

JOURNALISM
WITH A FUTURE

Journalism with a future
Author(s): Ivan Puentes-
Rivera, Francisco
Campos-Freire & Xosé
Lopez-Garcia

Consumption and
Branding Value Nerworks
in New Media Markets.

Consumption and
branding value networks in
New Media Marikets Vol.1
Author(s): Zvezdan
Vukanovic, Jean Baptiste
Lesourd & Staven
Wildman

JOURNALISME
INCHANGE ™

B

Journalism in change
Author(s): Xosé Lipez
Garcia & Francisco
Campos Fraire
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Publishing

PUBLISH YOUR BOOK

P

VALUE CREATION
AND THE FUTURE OF
NEWS DRGANIZATIONS

Value Creation and the
Fulure of News
Organizations

Author: Robert G. Picard

PRINT JOURMN
IN EAR O

Print Journalism in Early
Modem Portugal: An
Overview

Author: Jorge Pedro
Sousa

lobalization and
Piuralism
Author(s): Mercedes
Medina & Teresa
LaPorte (coord.)

RESEARCH TRADITIONS
IN DIALDGUE

Research Traditions in
Dialogue: Communication
Studies in Latin America
and Europe

Author(s): Femando
Oliveira Paulino, Gabriel
Kaplan, Miguel Vicente
Marifio e Lecnardo
Custodio

THE BUSIMESS OF MEDIA:

The business of media:
Change and Challenges
Author(s): Ménica Herrero
& Steve Wildman

Business innovation and
disruption in publishing
Author(s): Robert
DeFillippi & Patrik
Wikstrém

The Press
in Portugal

The Press in Portugal

Author: PauloFaustino

NEWS FACTORS
INTERNACIONAL
REPORTING

News Factors in
Intarnational Reporting
Author: Rui Alexandre
Novais

Concentration, Diversity of
Voices and Compedition in
the Media Market

Author: Paulo Faustino

Value Networks in Media
Business and Policy

Redefining Disrupfive
Innovation and Addes
Value Networks in Media
Business and Policy Vol.3
Author(s): Zvezdan
Vukanovic, Jean Baptiste
Lesourd & Steven
Wildman

Social
Neurocommunication
Author: Jesus Timateo
Alvarez

Concentration, Diversity
of Voices and
Competition in the Media
Market

Author: Paulo Faustino

Newsroom Decision-
Making: Under New
Management

Author: George Sylvie

Trends<, Mability and

Impact of Organirational

and Financial Networks

on Medis Markers

Trends, Mobility and
Impact of Organizational
and Financial Networks on
Media Markefs Vol.2
Author(s): Zvezdan
Vukanovic, Jean Baptiste
Lesourd & Steven
Wildman

Surrogate Namatives:
Portugal 1914-1918_
lconographic Coverage of
Worid War !

Author: Jorge Pedro
Sousa

WHAT SOCIETY NEEDS
FROM MEDIA IN THE AGE OF
DIGITAL COMMUNICATION

What society needs from
media in the age of digital
communication

Author: Robert G. Picard

Telling the world in the 17th
century— The Discourse of
the First fwoe Portuguese
Newspapers: Gazeta "da
Restauragao” (1641-1647)
& Mercurio Portugués
(1663-1667)

Author(s): Jorge Pedro
Sousa & Patricia Teixeira

HISTORY OF THE
PRESS IN THE
PORTUGUESE-SPEAKING

A history of the press in
the portuguese-speaking
countries

Author(s): Helena Lima,
Antdnio Hohlfeldt, Jorge
Pedro Sousa & Marialva
Barbosa

- Publications and Marketing Lda was founded on June 6, 2003, specializing in the areas

of information society, media administration, marketing and cultural industries. In 2008, expressing the

acguired know-how in consultancy, research, training and publishing, Formalpress created -

Consulting, Research and Publishing, a strong mark that intends to transmit the company's positioning

in the market.

* Publishing
* Research

* Training

* Marketing and Communication Consultory
* Costumer Publishing

* Events

In addition to the solid experience in publishing (newsmagazines and books), Formalpress develops
other activities that allow not only the financial and economical consolidation of the company, but also
the development of vast competencies in edition and content production. The crossing of competencies
and synergies adds value to the services that we provide in both naticnal and internatienal levels.

Editing: we employ a team of qualified professionals, able to edit and suggest improvements to
original works.
Design: we carefully paginate and design book covers and contents. Authors are welcome fo

collaborate in this process, by providing images, illustrations, prints, etc

Support: we deal with all administrative aspects related to book publishing, from registration to legal
deposit copies and ISEN

Printing: the last step in book production, through various printing partnerships, including digital
printing, ensuring publishing quality.

Promation: we plan and execute all local and global communication and marketing tasks, as well as
distribution, using the most appropriate channels, such as book shops, stalls, direct sales or digital
platforms.
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For more information m ite mediaxxi.com and contact us

through Facebook, instagram, email or phone
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