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Publishing Process

1.Edit ing:  we employ a team of  qual i f ied profess ionals,  able to edi t  and suggest improvements 

to or ig ina l  works.

2.Design:  we carefu l ly  paginate and design book covers and contents.  Authors are welcome 

to col laborate in th is process,  by prov id ing images, i l lustrat ions,  pr ints,  etc.  

3.Support:  we deal  wi th a l l  admin ist rat ive aspects re lated to book publ ish ing,  f rom registrat ion 

to legal  deposi t  copies and ISBN.

4.Printing:  the last  step in book product ion,  through var ious pr int ing partnerships,  inc luding 

d ig i ta l  pr int ing,  ensur ing publ ish ing qual i ty.

5.Promotion:  we plan and execute a l l  local  and g lobal  communicat ion and market ing tasks,  as 

wel l  as d ist r ibut ion,  us ing the most appropr iate channels,  such as book shops, sta l ls ,  d i rect  

sa les or  d ig i ta l  p lat forms.  

Formalpress  -  Publ icat ions and Market ing Lda was founded on June 6,  2003, specia l iz ing in 

the areas of  in format ion society,  media administ rat ion,  market ing and cul tura l  industr ies.  

In 2009, express ing the acquired know-how in consul tancy,  research, t ra in ing and publ ish ing,  

Formalpress created mediaXXI  -  Consul t ing,  Research and Publ ish ing,  a strong mark that  

intends to t ransmit  the company’s posi t ion ing in the market.  

We currently develop our activit ies within six main areas:

    *  Publishing

    *  Research

    *  Training

    *  Marketing and Communication Consultory

    *  Costumer Publishing

    *  Events

In  addi t ion to the sol id exper ience in publ ish ing (newsmagazines and books) ,  Formalpress  

develops other act iv i t ies that  a l low not only the f inancia l  and economical  consol idat ion of  the 

company, but a lso the development of  vast  competencies in edi t ion and content product ion.  

The cross ing of  competencies and synergies adds va lue to the serv ices that  we prov ide in both 

nat ional  and internat ional  leve ls.
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