Catalogue in English (2005-2022) @ media xxi Buy now at www.mediaxxi.com

TAMNIC e

Transductions
a globalexperimentin digital art curation
J L' \_/ ,I_ D RESEARCH TRADITIONS ] WHAT SOCIETY NEEDS l
IN DIALOGUE > FROM MEDIA IN THE AGE OF ||
Jjournal of creative industries. TEACHlNG MED|A DIGITAL COMMUNICATION l v
and cultural studies . MANAGEMENT: Francisco [ i
e = g o)y A CURRICULUM DEVELOPMENT i Il
Tty Fewand Pas Fasting I x Jaime Quesado
\%) | PARTNERING YOUR
= . f I W\ J ey BUSINESS WITH ARTISTS |
= < -
2) : A WIN-WIN RELATION |
s 1y = 4 ’ kil r
e ) Case studies of Portugal 4
== WP
e i . rom mlegatien o mtelience
B - r
+ e . Renata Lemos Morals
e ] .
- 3 - mediaxxi
B metncn =5 media¥T mediaxxi

THE BUSINESS OF MEDIA:

o . . Ch: d Chall
Redefining Disruptive ange and Lnallenges

Trends, Mobilit
Impact of Organizational

Consumption and TELLING THE WORLD

Innovation and Added

Branding Value Networks
: iaanci. ke alue yoxks iniMcdi. IN THE 1711 CENTURY
and Financial Networks in New Media Maskets. Ve Mmoo i Ml JOURNALISME e
on Media Markets Business and Policy IN.CHANGE & Tu oscouss N\ o \\
FRANCSCOCAMPOSFRERE N pysTi el et ﬂm%—\
< T =
Volume 2 Volume 1 Volume 3 .»~ » W
R N =\
Robert . Picard Paulo Faustino Zvezdan Vukanovic

\'Al

PRINT JOURNALISM VALUE CREATION
IN EARLY MODERN A HISTORY OF THE AND THE FUTURE OF X "
PORTUGAL: AN OVERVIEW PRESS IN THE Nv‘lEhyvolniT;ESNIZATIDN[S \

PORTUGUESE-SPEAKING
; COUNTRIES &

INNOVATION the Internet

INTHE MEDIA

THE R(

BUSINESS INNOVATION
AND DISRUPTION IN

PUBLISHING the future of TV?

Robert DoFille! & Patik Wikstrom.
TCoEators

@
]
=
=
(0]
=]
2

mediaxii

NEWSROOM DECISION-MAKING:
NEWSROOM DECISIOI M NEWS FACTORS LUOKING T0AMEFUURE OF
- TP, 7 CREATING‘ MODERN MEDIA MANAGEMENT

CHANGES | CHALLENGES | OPPORTUNITIES

il PRODUCING AND
————— SLLINGTV SHOWS

Rui Alesandre Novas

The Press

THE CHANGING MEDIA in Portugal

BUSINESS ENVIRONMENT

Paulo Faustino




