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WHAT SOCIETY NEEDS
FROM MEDIA IN THE AGE OF
DIGITAL COMMUNICATION
EDITOR | Robert G. Picard

What Society Needs from Media in the Age of Digital Communication

Transductions

a global experiment in digital art curation

Renata Lemos Morais
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Islamic State - The New Global Jihadist Phenomenon
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on Media Markets
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Trends, Mobility and Impact of Organizational and Financial Networks on Media Markets Vol.2

Redefining Disruptive
Innovation and Added
Value Networks in Media
Business and Policy
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Redefining Disruptive Innovation and Added Value Networks in Media Business and Policy
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THE BUSINESS OF MEDIA:
Change and Challenges
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The Business of Media: Change and Challenges

PEZ GAl
- FRANCISCO CAl

Journalism in Change

Surrogate Narratives: Portugal 1914-1918. Iconographic Coverage of World War |
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THE DISCOURSE OF THE FIRST TWO
PORTUGUESE NEWSPAPERS:
GazETA “DA RESTAURAGAO” (1641-1647) >

& Mercurio PorTUGUES (1663-1667)
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Telling the World in the 17th Century - The Discourse of the First two Portuguese Newspapers:
Gazeta "da Restauragao" (1641-1647) & Mercurio Portugués (1663-1667)
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Concentration, Diversity of Voices and Competition in the Media Market

SOCIAL NEUROCOMMUNICATION
Applying the findings from Neurosciences and
Network Theory to the Science and Communication Industry
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Social Neurocommunication
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journal of
creative industries
and cultural studies

editorial directors volume 9
Terry Flew & Paulo Faustino Aug. - Dec. 2022
FOREWORD. It ALLAGU

1) CULTURE AND CONFLICT: THE FRAMING OF NEWS IN THREE
NATIONAL U.S. NEWSPAPERS.
ANGELA POWERS & JENNIFER GODBERSEN

2) SOME MAJOR QUESTIONS FOR RESEARCH IN
INFORMATION-COMMUNICATION TODAY.
BERNARD Micc

3) MEDIA BUSINESS TRANSFORMATION IN THE WORKPLACE:
CREATING A CULTURE OF INNOVATION
RicHARD A. GERSHON

4) THE QUALITY AND VARIETY OF INFORMATION IN THE DIGITAL
AND TRADITIONAL MEDIA: COMPETITION AND COMPLEMENTARITY.
Marco Gamearo

THE 2022 IMMAA CONFERENCE IN PORTO. Feupe Menecorrc

CALL FOR PAPERS. IMMAA CONFERENCE 2023. MEDIA
TRANSFORMATION. A ROAD MAP FOR THE FUTURE.

REGULATING PLATFORMS. Terry Fiew

REPORT. CREATIVE INDUSTRIES AND CREATIVE ECONOMY: TAKING
STOCK AND MOVING FORWARD. DinARA TOKBAEVA
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VOL. IX

JOCIS is a Scientific Journal created by MediaXXI/ Formalpress in partnership
with several international entities, such as International Media Management
Academic Association (IMMAA), and also with the collaboration of the Centre for
Research in Communication, Information and Digital Culture (CIC. Digital) of the
Faculty of Arts and Humanities of the University of Porto and the Faculty of
Social and Human Sciences of the University Nova of Lisbon.

Co-directed by Terry Flew and Paulo Faustino, JOCIS is created, designed and
peer-reviewed by a highly qualified international team of academic researchers
and publishers with years of experience.
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